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Gorilla Marketing

"It's a jungle out there!”

about us

Thank you for taking time to look at our media kit.

Gorilla Marketing began as a concept between two sales and
marketing veterans. The two have over 45 years of combined
experience in multiple industries, including business to business and
business to consumer advertising, marketing and communication
programs and 25 years in sports marketing.

Gorilla Marketing is an advertising, marketing and publishing
company that custom designs, produces and sells targeted market-
ing and advertising mediums. Gorilla Marketing offers a range of
advertising and marketing mediums for local, regional and national
advertisers. These mediums include print advertising, high school,
college and pro sports marketing, auto racing, hunting and fishing,
country music, television, radio, web, social media, direct mail, and
mobile marketing.

Jason Martin - gorillamartin@comcast.net Jim Zegers - gorillazegers@comcast.net n



http://www.facebook.com/pages/Gorilla-Marketing-Its-a-jungle-out-there/365177023338?ref=hl

The Friday Night Football Guide is a pocket sized reference guide
packed with information and schedules for high school football
programs. The FNFG started in Atlanta, GA previewing about 100
metro area football teams. The fans loved them! We have covered
over 1,800 schools in 17 different markets.

Markets included North Carolina, South Carolina, metro Atlanta,
south metro Atlanta, South Georgia, Jacksonville, FL, Orlando/
Space Coast, FL, Tampa/West Coast, FL, South Florida, Alabama,
Mississippi, South Louisiana, Dallas, TX, Houston, TX, Columbus,
OH, Cincinnati/Dayton, OH, and Chicago, IL.

The FNFG is a custom publication created for any market. We

include radio promotions from local sports station as an added
value. Other high school football sponsorships available too.
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http://www.facebook.com/pages/Gorilla-Marketing-Its-a-jungle-out-there/365177023338?ref=hl
http://issuu.com/jimzegers/docs/2012_atl_fnfg?mode=window&viewMode=doublePage

SOUTHERN FOOTBALL GUIDE

Our Southern Football Guide
features the ACC and SEC ﬂ]‘lZ?ﬂllﬂlERN
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Our Pro & College Football Guide

IS ideal to promote your business to

2012FO0TBALLGUIDE g the huge and loyal fan base of pro and
PROFLES + TEAWIS « SCHEDULES College footba”

Our Sports Guides are ideal to tell your

customers “thanks” for their business,
give-a-ways for your place of business,

H trade shows or used as a direct mail piece
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http://issuu.com/gorillamartin/docs/pirce_industries_2012_pcfg?mode=window&viewMode=doublePage

HUTPOST

The Outpost digital magazine is a monthly reminder of how much fun-it is to explore
the great outdoors. Whether is upland bird hunting, fishing for largemouth bass,
cross country skiing, biking down a mountain trail, whitetail deer hunting.or drop-
ping a charging 250-pound feral hog a few seconds before he.dropsyou, outdoor
sports are all-about the adrenaline rush that comes from a man-against-the-elements
adventure and The Outpost puts you there every month.

The readers of The Outpost are passionate about their sports. They are also active
and don’t mind spending money on things that they really like. Whether its outdoor
sports equipment and gear, vehicles, apparel, high tech gadgets, travel, food, wine
and spirits, the outdoor sports enthusiasts that read The Outpost get out and *“do
things” rather than merely watching.

We have built the opt-in subscribers to The Outpost by partnering with national tele-
vision show Sportsmen of North America. Close to 100,000 members of the SNA club
receive The Outpost as a part of their membership each month. Plus, over 10,000
additional subscribers that receive in their in-box every month.
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http://issuu.com/the-outpost/docs/the_outpostv2?mode=window&viewMode=doublePage
http://issuu.com/the-outpost/docs/the_outpost_v3no2?mode=window&viewMode=doublePage
http://go.epublish4me.com/ebook/ebook?id=10019279#/0
http://go.epublish4me.com/ebook/ebook?id=10019665#/0
http://go.epublish4me.com/ebook/ebook?id=10020237#/0
http://theoutpostmagazine.com/wp-content/uploads/2012/11/Issue7.pdf
http://go.epublish4me.com/ebook/ebook?id=10021590#/0
http://www.facebook.com/pages/The-Outpost/406025349447632
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SPORTSMEN OF NORTH AMERICA - By combining
television, online, social, direct and mobile marketing along
with e-mail correspondence there is an exponential promo-
tional effect, each working to build name recognition and-
brand awareness. Each day, SNA attracts hundreds of new
viewers and members. Through these channels SNA will
provide multiple impressions for each visit and viewing.

TV -100,000 to 150,000 viewers each week

\WWeb - over 90,000‘members,
over 63,000 are paid members

IT'S A WAY OF LIFE
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Cable, DirecTV 604 and
DISH Network 240
Monday @ 3:30pm EST
Friday @ 5:30pm EST
Sunday @ 6:30pm EST


http://www.sportsmenna.com/index.php/
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Huntin' Is Good! TV has only one goal.....1o show the overall
"goodness” of hunting and the industry. We all MUST join
together to make sure this Tlme honored tradition survives.

rmatt]

Thursday@ 7:00pm EST
Sunday @ 2:30pm EST
Friday @ 1:00pm EST

Cable, DirecTV 604 and
DISH Network 240


http://huntinisgoodtv.com/

Faoval Anrcrvica’s ‘Most Tmportant ‘Network

What is The Right Place? Is it a desired location? A timing opportunity? A
state of mind? Well, for the troubadours who choose the music industry, it’ s
more than that. It' s about taking a dream and tuming it into a reality no matter
what. Because, when you are following your dream — you are always in the right
place.

“The Right Place with Kevin Sport” is a country music television show that is
genuine, down to earth, and unlike any other TV show.

“Authentic. .. Unigue. .. Refreshing”

This isn' t the typical interview talk show. Kevin will not only catch up with
the biggest names in country music both past and present, but also help break
hot new artists on their own journey to that right place. This show plans to
revolutionize the country music industry by connecting and reconnecting the
artists with their fans. . _and hopefully pass along some words of wisdom to the
aspiring individual from those who have walked that same road.

Get ready to be entertained by real conversations and live musical
performances, and all filmed in HD,

Your Mge Goes Before 60 M|II ion Househol (0 [5

Kevin Spnrt

Lenny LeBlanc

Guests

Wayne Warner

Bryan White John Berry

Billy Joe Shaver ~ Mac McAnally

3 Lanes Crossii
BadHorse Becca Rae L

Keni Thomas Larry Butler

Marty Raybon
Deborah Allen
Teddy Gentry
Darryl Worley
Richie McDonald

"When you follow your dream..
your God-given dream..
you are always in the right place"


http://www.kevinsporttv.com/

RACING GUIDE

O 2008 RACING GUlb?
Auto Supply Company, Inc. | Available as a 36 page or g » ey
customized 16 page guide
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REACH FOR GREATNESS™

Bass Atlanta’s #1 Import Ale
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