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Gorilla Marketing

about us

Thank you for taking time to look at our media kit. 

Gorilla Marketing began as a concept between two sales and 
marketing veterans. The two have over 45 years of combined 
experience in multiple industries, including business to business and 
business to consumer advertising, marketing and communication 
programs and 25 years in sports marketing. 

Gorilla Marketing is an advertising, marketing and publishing 
company that custom designs, produces and sells targeted market-
ing and advertising mediums. Gorilla Marketing offers a range of 
advertising and marketing mediums for local, regional and national 
advertisers. These mediums include print advertising, high school, 
college and pro sports marketing, auto racing, hunting and fi shing, 
country music, television, radio, web, social media, direct mail, and 
mobile marketing.                             

Jason Martin - gorillamartin@comcast.net Jim Zegers - gorillazegers@comcast.net

“It‛s a jungle out there!”

http://www.facebook.com/pages/Gorilla-Marketing-Its-a-jungle-out-there/365177023338?ref=hl


The Friday Night Football Guide is a pocket sized reference guide 
packed with information and schedules for high school football 
programs. The FNFG started in Atlanta, GA previewing about 100 
metro area football teams. The fans loved them! We have covered 
over 1,800 schools in 17 different markets.

Markets included North Carolina, South Carolina, metro Atlanta, 
south metro Atlanta, South Georgia, Jacksonville, FL, Orlando/
Space Coast, FL, Tampa/West Coast, FL, South Florida, Alabama, 
Mississippi, South Louisiana, Dallas, TX, Houston, TX, Columbus, 
OH, Cincinnati/Dayton, OH, and Chicago, IL. 

The FNFG is a custom publication created for any market. We 
include radio promotions from local sports station as an added 
value. Other high school football sponsorships available too. 
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http://www.facebook.com/pages/Gorilla-Marketing-Its-a-jungle-out-there/365177023338?ref=hl
http://issuu.com/jimzegers/docs/2012_atl_fnfg?mode=window&viewMode=doublePage


Our Southern Football Guide 
features the ACC and SEC 
conferences and is ideal to promote 
your business to the large and loyal 
fan base of southern college football.

Our Pro & College Football Guide 
is ideal to promote your business to 
the huge and loyal fan base of pro and 
college football

Your logo on the front cover and three 
ad pages for your message. 
36 pages of content that readers 
will go back to all season long!l

Our Sports Guides are ideal to tell your 
customers “thanks” for their business, 
give-a-ways for your place of business, 
trade shows or used as a direct mail piece

SOUTHERN FOOTBALL GUIDESOUTHERN FOOTBALL GUIDE
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http://issuu.com/gorillamartin/docs/pirce_industries_2012_pcfg?mode=window&viewMode=doublePage


PRO & COLLEGE FOOTBALL GUIDE
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The Outpost digital magazine is a monthly reminder of how much fun it is to explore 
the great outdoors. Whether is upland bird hunting, fi shing for largemouth bass, 
cross country skiing, biking down a mountain trail,  whitetail deer hunting or drop-
ping a charging 250-pound feral hog a few seconds before he drops you, outdoor 
sports are all about the adrenaline rush that comes from a man-against-the-elements 
adventure and The Outpost puts you there every month.

The readers of The Outpost are passionate about their sports. They are also active 
and don’t mind spending money on things that they really like. Whether its outdoor 
sports equipment and gear, vehicles, apparel, high tech gadgets, travel, food, wine 
and spirits, the outdoor sports enthusiasts that read The Outpost get out and “do 
things” rather than merely watching.

We have built the opt-in subscribers to The Outpost by partnering with national tele-
vision show Sportsmen of North America. Close to 100,000 members of the SNA club 
receive The Outpost as a part of their membership each month. Plus, over 10,000 
additional subscribers that receive in their in-box every month.  

http://issuu.com/the-outpost/docs/the_outpostv2?mode=window&viewMode=doublePage
http://issuu.com/the-outpost/docs/the_outpost_v3no2?mode=window&viewMode=doublePage
http://go.epublish4me.com/ebook/ebook?id=10019279#/0
http://go.epublish4me.com/ebook/ebook?id=10019665#/0
http://go.epublish4me.com/ebook/ebook?id=10020237#/0
http://theoutpostmagazine.com/wp-content/uploads/2012/11/Issue7.pdf
http://go.epublish4me.com/ebook/ebook?id=10021590#/0
http://www.facebook.com/pages/The-Outpost/406025349447632


SPORTSMEN OF NORTH AMERICA - By combining 
television, online, social, direct and mobile marketing along 
with e-mail correspondence there is an exponential promo-
tional effect, each working to build name recognition and-
brand awareness. Each day, SNA attracts hundreds of new 
viewers and members. Through these channels SNA will 
provide multiple impressions for each visit and viewing.  

TV   -  100,000 to 150,000 viewers each week 
Web -  over 90,000 members, 
over 63,000 are paid members Cable, DirecTV 604 and 

DISH Network 240
Monday @ 3:30pm EST
Friday @ 5:30pm EST
Sunday @ 6:30pm EST

http://www.sportsmenna.com/index.php/


Cable, DirecTV 604 and 
DISH Network 240

Thursday@ 7:00pm EST
Sunday @ 2:30pm EST
Friday @ 1:00pm EST

http://huntinisgoodtv.com/


Rural TV: Saturdays at 12:30 PM (EST)  Rural TV: Saturdays at 12:30 PM (EST)  
RFDTV: Saturdays at 4:00 PM (EST) Mondays at 7:00 AM (EST)RFDTV: Saturdays at 4:00 PM (EST) Mondays at 7:00 AM (EST)

http://www.kevinsporttv.com/
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Available as a 36 page or 
customized 16 page guide
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COLLEGE BASKETBALL
BRACKET CONTEST

FOOTBALL
e-NEWSLETTER

HUNTING & FISHING
e-NEWSLETTER

WANT TO SCORE BIG WITH 
YOUR CUSTOMERS AND PROSPECTS?

GET THEM INVOLVED?

How about your own Bracket Contest?

• E-mail invitation to play    
  (up to 5,000 emails)

• Score update email 
  after each round

• Prizes awarded 
  after each round plus a   
  grand prize winner

• Stay in front of your
  customers and pros- 
  pects throughout the 
  Mayhem in March

$3,995
*does not include prizes

     Gorilla Marketing
         770-321-7804

CUSTOM BUILT WEB SITE

March is one of the most exciting times of the year, everyone is glued to 
their TV’s and bracket picks. Take advantage of this enthusiasm and 
excitement by branding your company to customers and prospects with 
your own Bracket Contest. The best part is that we do all the work for 
you! See a sample of the contest at www.marchpicks.com and then give 
us a call at 770-321-7804 to set up your own contest.     It’s a slam dunk!
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Nothing got more play over the summer than Lane Kiffin, the first-year coach's antics and
the University of Tennessee football program. Quickly getting on the bad side of conference
heavyweights Urban Meyer and Nick Saban, Kiffin and his Volunteers, who lost at home
Saturday to UCLA, will have the unfortunate task of backing up their words this fall, as they
meet both Florida and Alabama during the season. Said task will begin in earnest this
Saturday when Tennessee travels to Gainesville for a showdown with the bitter Gators. Will
Kiffin and his team play the part of legitimate foe, or will Urban Meyer and the Gators teach
the Tennessee lead man a valuable lesson in respecting his elders? Find out at 3:30 on
CBS. 

The controversy surrounding the reinstatement of troubled dogfighter/quarterback Michael
Vick soared to new heights over the summer and only intensified when Vick signed with the
Philadelphia Eagles almost one month ago. The story took a new turn last week, however,
when Eagles quarterback Donovan McNabb suffered a cracked rib in his team's 38-10
dismantling of the visiting Carolina Panthers. Though Vick still must sit out one more game
due to suspension, the seven-year vet will now be counted on much sooner than anyone
could have expected.

Football is a physical sport and the NFL is as hard hitting a league as any.
Still, it's never fun to see a guy suffer a season-ending injury, especially
when that player is one of the league's very best. Well, just that happened
to Bears linebacker Brian Urlacher on Sunday, as the six-time Pro Bowler
will be lost for the year due to a dislocated right wrist that will require
major surgery. You will be missed, Brian.

I know it was against the lowly Lions and he had the luxury of playing at
home in the friendly confines of the Superdome. Still, I'm always amazed by the incredible
statistical feats of Saints quarterback Drew Brees. On Sunday, the nine-year veteran
completed 26 of 34 passes for 358 yards and a mind boggling six touchdowns. Can you
say, M-V-P?

Speaking of dominant stats, did you see the incredible power and speed displayed by the
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    Woods & Water from PAC Systems 
In This Issue:

About PAC
Dove Season
Bass Fishing

Sidebar Humor

SPONSORED BY:

P.A.C. Systems is 
recognized as the 

premier service provider 
of fire and life safety 

solutions in
Dallas-Fort Worth.

More About Us

Dove Hunting In Texas 
Part 2

Getting ready for dove hunting season is very 
much like getting school supplies back when you 
were in the third grade. All the new pencils, 

notebooks, protractors (whatever the heck we did with those) had that "new 
school supplies" smell and feel. From a psychological perspective, those 
new school supplies were probably a symbol of the fun things to come and 
held the promise of a new start. 

Next to actually getting out in the field and shooting at doves, one the best 
parts of the hunting experience is getting ready. This requires some mature 
decisions about what gear is absolutely necessary and, of course, several 
shopping trips to the sporting goods store to by more camo and yet another 
Buck knife.

Choosing the Best Shotgun and Shells

What's best for dove hunting, a 20-gauge or a 12-gauge shotgun? Both 
have their advantages and disadvantages. A 20-gauge is lighter and has 
less re-coil, which is a very good thing at the end of a long, hot afternoon 
after shooting a case of shells. However, the 20-gauge shell has a smaller 
pattern, requiring the hunter to be a better marksman than someone who's 
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